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Financial literacy is essential to the
growth & development of our Nation.

In the Budget Review, 2018 emphasis has been placed on: 

“Building a financial services sector 
that serves all South Africans”.

Financial literacy aims at helping South Africans make sound financial decisions and anticipate 
their financial needs, the National Treasury, the new Financial Sector Conduct Authority 

and the National Consumer Financial Education Committee will pilot MoneySmartWeek, an 
education and awareness platform involving financial institutions, 

companies, schools and communities.”

Budget Review, 2018, National Treasury of South Africa, P161
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In 2011, National Treasury outlined its proposals for changes in the areas of financial inclusion, consumer protection 

and market conduct. The policy document, A safer financial sector to serve South Africa better, was produced 

largely to secure financial and economic stability following the global financial crisis in 2008. More importantly, the 

document outlines plans to support the real economy, to promote the ongoing transformation of our society and to 

bring a better life to all people living in South Africa.

One of the plans outlined in the policy document to achieve the above, is the increase and improvement of 

consumer financial education. “The importance of consumer financial education lies in its ability to improve people‘s 

financial wellbeing. The current financial sector environment has abundant and increasingly complex product 

offerings. This, combined with a growing range of financial challenges facing households at the macro and micro 

levels, implies that enhanced financial understanding and awareness by consumers is essential.”

National Treasury Policy Document: A safer financial sector to serve South Africa better, 2011.

Internationally, advances in forging closer links between consumer protection, financial inclusion and financial 

education have been quite significant. There is greater focus on enhancing financial consumer protection by 

determining what is required to help consumersgain the confidence, knowledge, information and access to make 

appropriate choices and fully participate in financial markets using regulated financial services and products.

As a result, financial education now plays a crucial role in the broader consumer protection environment.  The 

Financial Sector Conduct Authority (FSCA) recognised this as far back as 2000 when the FSB Act of 1990,  which 

provided a secure financial regulatory environment through legislation, was amended to include a mandate for 

financial education. This mandate was expanded to include a requirement for the Financial Sector Conduct Authority 

(FSCA) to “provide, promote or otherwise support financial education, awareness and confidence regarding financial 

products, institutions and services”.

To achieve its policy objectives and the above-mentioned mandate, National Treasury and the Financial Sector 

Conduct Authority (FSCA) established the National Consumer Financial Education Committee (NCFEC). The 

objective of the NCFEC is to foster coordination and consistency across various consumer financial education 

initiatives with other stakeholders. Hence, the committee comprises government departments, regulators, industry 

bodies, labour, NGOs and community organisations. The NCFEC has proposed a project which intends to highlight 

financial management as an integral part of our lives. The proposed pilot project, entitled Money Smart Week 

(MSW), is explored further in this document.

The MSWSA 2018 will draw on the previous experience of stakeholders that have been implementing financial 

education projects and programs throughout South Africa. The pilot project will attempt to effectively outline the 

message that everyone is affected by finances. Therefore, by having sound credible financial information and 

advice readily available, consumers can make informed decisions for the future.

Money Smart Week South Africa 2018 (MSWSA) is an initiative championed trough National Treasury (NT) and 

implemented through the Financial Sector Conduct Authority (FSCA) to promote financial education amongst 

South Africans through a dedicated week of activities focused around key areas in Gauteng from 8 to 12 October 

2018.

MSWSA is based on the established Money Smart Week activity in Chicago & MSWSA 2018 will be the South African 

pilot with the support of our International counterparts.

1. Goal and background of the event



5

Imali yami intuthuko yami
Using a data analytics program, a corridor has been mapped out starting in Soweto, following the M1 and N1 

highways north towards Pretoria, ending at Mamelodi.  The corridor ranges between 95 to 105 km long and is 6 km 

wide which encompasses approximately 3,6 million South Africans.

The idea is to host MSWSA 2018 activities at a variety of venues along the corridor, which represent venues that the 

population hub regularly uses rather than ushering the population to one designated area. In other words, we aim to 

take financial education to the people. 

Our key areas of focus are;

• Mamelodi

• Tembisa

• Soweto

• Alexandra

Although key focus areas have been identified, any other area along the corridor between Mamelodi and Soweto 

along the M1 and N1, will be considered based on partner recommendations and investment.

The National Treasury of South Africa (NT), Financial Sector Conduct Authority (FSCA), and Steering Committee of 

the MSWSA 2018 would like to invite you to participate in this, our inaugural event as we bring financial education, 

awareness, information and expert advice to the eyes and ears of our communities.

A member of the financial sector that will donate or contribute to MSWSA 2018 will earn the points as prescribed in 

the Financial Sector Code as gazetted under section 9(1) of the B-BBEE Act 53, 2003.  A letter from the Financial 

Sector Charter Council is attached as Appendix A for your reference. 

MSWSA 2018 is the first in an annual awareness campaign with the following key messages;

• We’re bringing Financial Education to you!

• Get informed financial advice from qualified professionals.

• Take control of your finances now and safeguard your future.

The objective is to take financial education to the people, instead of the traditional approach of trying to draw 

people to an educational event. This will be accomplished using a network of venues where real financial 

conversations can take place with ordinary people. A core attribute of this event is that it aims to bring together 

various financial education initiatives and activities from the public and private sectors into a series of organised 

events.

MSWSA 2018 is thus an opportunity for organisations or individuals involved in consumer financial education to 

showcase their programs and activities. These organised events will run over five days and will be implemented by 

community groups, financial services providers, regulators, policy makers and consumer financial educators with the 

aim of assisting consumers to better manage their finances.
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2. Governance/SteerCo

a. MSWSA 2018 will be coordinated by a Steering Committee (SteerCo) consisting of various financial 

industry stakeholders, government departments and regulators.

3. Events Management/Marketing

a. Organisations should appoint a representative to manage its MSWSA 2018 activities, who will also report to 

the Steerco on the activities leading up to the event

b. Participants should implement marketing and/or promotional materials for their individual events to build

attendance. A branding guideline will be provided to participants for the branding of promotional items.

All branding must be approved by the Steerco before being implemented. Refer to Appendix B for the

branding guidelines.

4. Activities

a. IMPORTANT: All activities should be educational in nature and sales pitches and/ or commercial marketing 

is prohibited. Violators will be dismissed from the program. 

b. Proposed MSWSA 2018 Venues, Events and Activities in the focus areas:

i. Mamelodi

1. Main event at Stanza Bopape Community Hall

a.  8 October 2018 from 09h00 until 17h00

2. Petrol station activation at BP Mamelodi Gardens 

a. 8 – 12 October 2018 from 08h00 until 17h00

3. Mall activation at Denlyn Shopping Centre

a.  8 – 12 October 2018 from 10h00 until 17h00

ii. Tembisa

1. Main event at Sam Hlalele Community Hall

a. 9 October 208 from 09h00 until 17h00

2. Petrol station activation at Sasol Tembisa/Andrew Mapheto

a.  8 – 12 October 2018 from 08h00 until 17h00

3. Mall activation at The Mall in Thembisa

a.  8 – 12 October 2018 from 10h00 until 17h00

iii. Soweto

1. Main event at Uncle Tom’s Community Centre OR Jozi SME Hub Soweto

a.  10 October 2018 from 09h00 until 17h00

2. Petrol station activation at Engen Orlando Service Station

a.  8 – 12 October 2018 from 08h00 until 17h00

3. Mall activation at Maponya Mall 

a.  8 – 12 October 2018 from 08h00 until 17h00
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iv. Alexandra

1. Main event at East Bank Hall OR Jozi SME Hub Alexandra

a.  11 October 2018 from 10h00 until 17h00

2. Petrol station activation at Engen Alexandra Filling Station

a.  8 – 12 October 2018 from 08h00 until 17h00

3. Mall activation at Alex Mall

a.  8 – 12 October 2018 from 08h00 until 17h00

c. The MSWSA 2018 Steerco will consider additions of events, activities as well as  

other and locations within the corridor based on participant request and investment.

5. Media and Marketing

a. A public relations and marketing company has been appointed to run a fully integrated through 

the line media campaign that will include the following;

i. Above the line media

1. National Radio (TBC)

2. Community Radio

3. National Print

4. Community Print

5. Taxi Rank Media (TBC)

6. Community Out of Home (TBC)

II. Digital media

1. Google Search

2. Programmatic Video & Display

3. Facebook & Instagram Media

4. Geo Location Based Targeting

5. Event Support Media

6. Publishing Partnerships

7. Influencer Engagement

b. Should partners want to invest in support or partnered media or donate media space which you already

have to the MSWSA 2018 initiative, please indicate this on the participation form.
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6. Target Groups

a. MSWSA 2018 will not focus on specific consumer groups. 

b. Although segmentation may provide benefits, it will be up to the participating organisation/person

whether or not to select target audiences.

c. Therefore, a broader range of educational programs will be accepted.

d. he core target audience for MSWSA 2018 are all citizens living in the corridor with emphasis on LSM 1 - 8.

7. Monitoring and Evaluation

a. An independent company has been appointed to monitor and evaluate the MSWSA 2018. 

b. This company will monitor and evaluate the MSW and its processes to gather data that will give an

overview of the successes/learnings of MSWSA 2018 and to provide analytics for future MSWs.

c. NOTE: The monitoring and evaluation company WILL NOT monitor and evaluate individual events.

This will be the responsibility of each participant should they opt to do so.

d. The monitoring and evaluation company and the FSCA will distribute a mandatory questionnaire for

completion by the participants in order to collect data relevant to their project objectives.

e. This will be used as part of a wider Monitoring and Evaluation (M&E) process to enable further

improvement on the MSWSA programme. The questionnaire will cover the four key areas as listed below:

i. Reasons for participating in the MSWSA 2018.

ii. Perceptions on the success of the MSWSA 2018 based on their participation.

iii. Interventions conducted by participant during MSWSA 2018.

iv. Recommendations for future MSWSA 2018 activities.

f. The questionnaire will be sent to the participant via email by 28 September 2018. 

i. The deadline for the responses is 26th October 2018.

8. Participation Structure

a. All activities should be educational in nature and actively support attendees in improving and in 

creasing  their financial knowledge and creating awareness related to personal financial  

management.

b. There are two ways in which an organisation can participate in MSWSA 2018; as a Donor or a

Contributor.

i. Donor

1. A donor is anyone who makes a financial contribution to MSWSA 2018 via the Financial 

Services  Consumer Education Foundation (FSCEF) also known as “The Foundation”.

2. There are two donor levels and each of these levels requires a different contribution  

with bespoke branding and presence for each level.

3. To make a donation to the Financial Services Consumer Education Foundation, refer  

to Appendix C.  

ii. Contributor

1. A contributor is anyone who makes a non-financial contribution to MSWSA 2018 such  

as the contribution of collateral, give-aways, educational material, panel expert  

representation, speakers, radio slots etc. 

2. All contributions are welcome.

c. Refer to table 1 below for the breakdown of the participation structure.
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Table 1: Participation Structure
Main Event

Donor

>R2M R1M-R2M R500k-R800k

1st Tier Branding 2nd Tier Branding 3rd Tier Branding

Speaker at Event Speaker at Event Speaker at Event

Think Tank Ownership Think Tank Session Think Tank Session

Expert for Meet the Expert Expert for Meet the Expert Expert for Meet the Expert

Expert for Panel Discussion Expert for Panel Discussion Expert for Panel Discussion

2 x MSW Expo Stand+co-branding 2 x MSW Expo Stand 1 x MSW Expo Stand

Contributor

Branded items may be given away.

Speaker at event

Think Tank Session

Expert for Meet the Expert

Expert for Panel Discussion

MSW Expo Presence MSW Expo Presence

Shopping Centre Activities
>R2M R1M-R2M R500k-R800k

Donor 1st Tier Branding 2nd Tier Branding 3rd Tier Branding

Branded items may be given away.

Petrol Station Activities
Donor >R2M R1M-R2M R500k-R800k

1st Tier Branding 2nd Tier Branding 3rd Tier Branding

Contributor Branded items may be given away.

Table 2: Participation Co-branding Structure
Main Event

Donor

>R2M R1M-R2M R500k-R800k

1st Tier Branding

Level 1 Logo on all promotional items Level 2 Logo on all promotional 
items

Level 2 Logo on all promotional 
items

All experts & participants must wear 
co-branded gear

All experts & participants must 
wear co-branded gear

All experts & participants must 
wear co-branded gear

Outside Event Branding & Co-branding 
within event space.

Reception full branding & 
Co-branding within event space.

Reception full branding & 
Co-branding within event space.

Stage Branding Stage co-branding Stage co-branding

2 x MSW Expo Stand+co-branding Media Wall Branding Media Wall Branding

Media Wall Branding Co-branded items may be given 
away

Co-branded items may be given 
away

Co-branded items may be given away Co-branded items may be given 
away

Co-branded items may be given 
away

3 Scrolling banners on the mswsa.co.za site 2 Scrolling banners on the mswsa.
co.za site

1 Scrolling banners on the mswsa.
co.za site

Section take over on the mswsa.co.za site Section take over on the mswsa.
co.za site

Section take over on the mswsa.
co.za site

6 Social media posts 4 Social media posts 2 Social media posts

2  boosted social media post 1  boosted social media post 1  boosted social media post

Co-branding on print media Co-branding on print media Co-branding on print media

Contributor

All experts & participants must wear co-branded gear

Co-branded items may be given away

Content on the mswsa.co.za site

1 Social media post

Table 1 below tabulates the participation structure on what Donors will be receiving for specific financial 

contributions and details non-financial activities for Contributors. 

Table 1: Participation Structure

The targets for 1st, 2nd & 3rd tier donors are as follows;

Table 2 below tabulates the different permutations of Donor participation numbers in the various tiers which 

would meet the target for the MSWSA 2018 viz; R 17M in Donor participation.
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Table 3: Participation co-branding structure

10. MSWSA 2018 Messaging

a. There are 3 key messages at the core of the MSWSA 2018 communications are;

i. We’re bringing Financial Education to you!

ii. Get informed financial advice from qualified professionals.

iii. Take control of your finances now & safe-guard your future.

b. Donors & Contributors are encouraged to align communications for MSWSA 2018 to these

messages.

11. Brand Champions

a. MSWSA 2018 will be promoted by 3-6 brand champions who are well known South African 

thought leaders and influencers in the financial sector.

b. These champions will bring awareness of the MSWSA 2018 messages, activities, dates and venues

to our target audience as well as share their expertise and knowledge with the engaged audience

of MSWSA 2018.

c. MSWSA 2018 Champions - TBC.

9. Co-branding & branding guidelines

a. All participant branding must be done in accordance with the branding guidelines of the 

Financial Sector Charter Code for consumer financial education. 

b. Please see appendix B for the full MSWSA 2018 Branding Guidelines.

c. Donor and Contributor branding is dependent on the level of participation.

Please refer to Table 3 below.

Table 3 below tabulates the participation co-branding structure and details the presence and branding which a financial 

sector participant would have on MSWSA 2018 collateral, branding and online platforms.

Donor 1st Tier Donor 2nd Tier Donor 3rd Tier Donor

Contribution R 2 500 000 R 1 500 0000 R 800 0000

Number of Donors 3 3 6

Total Donorship R7.5m R4.5m R4.8m R16.8m

Donor 1st Tier Donor 2nd Tier Donor 3rd Tier Donor

Contribution R 2 500 000 R 1 500 0000 R 800 0000

Number of Donors 4 3 3

Total Donorship R10m R4.5m R2.4m R16.9m

Donor 1st Tier Donor 2nd Tier Donor 3rd Tier Donor

Contribution R 2 500 000 R 1 500 0000 R 800 0000

Number of Donors 2 5 5

Total Donorship R5m R7.5m R4m R16.5m
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12. Financial Sector Charter Council Points

a. As a donor or contributor, your contribution to educating and empowering the South African 

public will earn your organisation Financial Sector Charter Council points.

b. Please see Appendix A for the Financial Sector Charter Council letter.

13. Donating to the Financial Consumer Education Foundation (FSCEF)

a. A vision of the FSCEF is to promote programmes and initiatives that inform and educate users  

and potential users of financial products and services in order to improve their levels of financial 

literacy. The FSCEF therefore supports the MSWSA 2018. All donations to the MSWSA 2018  

initiative  must be routed through the FSCEF. 

b. To make a monetary donation to the FSCEF please contact Ms Prem Govender (Chairperson) on

033 533 1106 or email: prem@mosswick.co.za. Refer to Appendix C for more information on the

donation process.

14. Benefits of participating in the MSWSA 2018 initiative

a. Donor and Contributor branding will reach millions of South Africans through co-branding initiatives

on ATL and digital media as per Table 2: Participation co-branding structure.

b. Donor and Contributor branding at all MSWSA 2018 events.

c. Access to the target market for MSWSA 2018 through financial education activities.

d. Donors and Contributors may take videos and pictures of all events and activities for use in future

marketing and promotional activities.

e. Donors and Contributors get a mention and their company logo placed in the annual Foundation

Donor Report.

f. Donors and Contributors can gain CPD points for financial donations. Refer to Appendix A for

more information.

To register online as a Donor or Contributor, visit www.mswsa.co.za or email 

info@mswsa.co.za The Financial Sector Conduct Authority (FSCA), looks forward to your 

positive response.

Regards,

Mr Lyndwill Clarke 

HOD: Consumer Education 

Financial Sector Conduct Authority 

Tel: 012 428 2819

Cell: 079 881 1805

Email: Lyndwill.Clarke@fsca.co.za
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15. Money Smart Week SA 2018
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Appendix A:
Below is the letter from the Financial Sector Charter Council which explains the points with respect to donations to 

the MSWSA 2018 initiative.

Unit 3-001, 3rd Floor 
23 Wellington Road 
Parktown 2193 

P.O. Box 62542 
Marshalltown 2107 
Tel: 011 838 6966 
Fax: 011 838 6965 

Council Members: 
Labour:  Kgomotso Makhupola (Chairperson), Jan Mahlangu, JPL(Koos) Bezuidenhout 
Trade Associations: Bridget Mokwena-Halala, Trevor Chandler, Ruth Benjamin-Swales, Thabo Tlaba-Mokoena, Viviene Pearson, 
Brett Landman, Lizelle van der Merwe 
Community:  Malesela Maleka, Tebello Radebe 
Government:  Raymond Masoga, Jacob Maphutha, Ahmed Vawda 
ABSIP:  Asief Mohamed, Sibongiseni Mbatha, Stephan Seaka 

Directors:  Raymond Masoga (Chairperson), Ramotshudi Ramputa (CEO), Trevor Chandler, Thabo Tlaba-Mokoena, Tebello Radebe,  
Viviene Pearson, Asief Mohamed, Ruth Benjamin-Swales 

The Financial Sector Charter Council - Reg No: 2006/006846/08 

04 June 2018 

MONEY SMART WEEK 

The Financial Sector Charter Council is in support of the Money Smart Week initiative and 

would like to confirm that entities who opt to participate in this initiative will be able to 

earn points under Consumer Education as outline in the Financial Sector Code FS500. Points 

can be earned in the following ways: 

- Contributions towards the R17m infrastructure setup qualify for awareness points 

for the individual sponsor; 

- if further points were requested the sponsor would need to do an individual 

competent person’s report; and 

- MSW must provide a report on the monitoring and evaluation of the full project 

impact of savings. This applies to both awareness and interactive sessions. 

Yours sincerely,  

Isaac Ramputa 
Chief Executive Officer 
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Appendix B:
Branding Guidelines 

Branding Guidelines

MSWSA 2018 Branding Guidelines 1

MSWSA 2018 Brand Guidelines

The key goal of the MSWSA 2018 branding guidelines is to ensure that all partners & 
participants of MSWSA 2018 use the brand elements consistently. 

These branding guidelines provide the information and tools and set the standards for 
using brand names, logos, typefaces and other design elements in branded material, 
advertisements, brochures, newsletters, packaging and online communications.

MSWSA 2018 Branding Guidelines 2

Logo

The MSWSA Logo is a clever take on the letters M, S, W letters and draws the 3 letters into one unique device 
which can, as the brand equity grows, stand alone to represent the MSWSA initiative.

The MSWSA Logo is underpinned by the descriptor “South Africa 2018” and tag line
“Imali yami Intuthuko yami” which, translated into English means “My money, my prosperity”.

Imali yami intuthuko yami
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Imali yami intuthuko yami

MSWSA 2018 Branding Guidelines 4

Logo - Stacked

The stacked MSWSA Logo is 
a stand-alone version of the 
MSW device & should be used 
on longer & thinner branding 
materials.
 
This version of the logo also 
works well on Social Media 
where text restrictions apply.
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Imali yami
intuthuko yami

MSWSA 2018 Branding Guidelines 3

Logo - Non-Dated

MSWSA 2018 Branding Guidelines 5

Logo Spacing

 Imali yami intuthuko yami
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MSWSA 2018 Branding Guidelines 7

Typefaces & Fonts

EXO 2 - Font Family

The quick brown fox jumps over the lazy dog
THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG

The quick brown fox jumps over the lazy dog
THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG

THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG
The quick brown fox jumps over the lazy dog

The quick brown fox jumps over the lazy dog
THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG

EXO 2 - Font Family

Body Copy
Body Copy Italic

Body Copy Medium
Body Copy Medium Italic

Subheader
Subheader Italic

Header
Header Italic

Gotham - Font Family

The quick brown fox jumps over the lazy dog
THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG

The quick brown fox jumps over the lazy dog
THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG

THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG
The quick brown fox jumps over the lazy dog

The quick brown fox jumps over the lazy dog
THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG

Gotham - Font Family

Body Copy
Body Copy Italic

Body Copy Medium
Body Copy Medium Italic

Header
Subheader Italic

Extra Bold
Extra Bold Italic

MSWSA 2018 Branding Guidelines 6

Long Term Branded Items

All small scale, short term branded items 
and give-aways may be branded with the 
MSWSA South Africa 2018 version of the 
logo, however, larger scale branded items & 
collateral which can be used again in 2019 
should be branded with the MSWSA South 
Africa Logo.

MSWSA 2018 Branding Guidelines 8

Colour Palette

RGB: 250, 191, 34
CMYK: 0, 24, 86, 2
HEX: #FABF22
PANTONE: RAL 1018

RGB: 140, 198, 63
CMYK: 29, 0, 68, 2
HEX: #8CC63F
PANTONE: RAL 6018

RGB: 251, 125, 73
CMYK: 0, 24, 86, 2
HEX: #FB7D49
PANTONE: RAL 2003

RGB: 105, 185, 187
CMYK: 44, 1, 0, 27
HEX: #69B9BB
PANTONE: RAL 6027

RGB: 124, 65, 30
CMYK: 0, 48, 76, 51
HEX: #7C411E
Pantone: RAL 8003

Pastel-Citrus inspired by Spring
It’s about building communication & relationships

Consistent colour application is vital to building the brand.

In order to ensure this, it is important to use the correct colour specifications for the medium in which the
communication will appear.

Colour palette
The colour palette consists of the core brand colours which must appear on all communications where brand recognition and 
dominance is required but not necessarily at once. The palette is meant to be vibrant and diverse and all colours should be used 
with equal weighting.

Colour specifications
Spot: Where cost is not prohibitive it is preferred that the PANTONE MATCHING SYSTEM® spot colour alternatives are used.   
 PANTONE® is the global standard colour matching system. PANTONE® spot colour inks o�er consistency, saturation and  
 luminosity not achievable with CMYK process inks.
CMYK: The CMYK (Process colour) specifications are to be used for processes where spot colour is restricted, for example,   
 magazines.
RGB: The RGB (monitor colour) equivalents are only for electronic use, for example, in television and audio-visual presentations.
Hexadecimal: The hexadecimal (HTML colour) equivalents must be used for websites.

80%
60%
40%

80%
60%
40%

80%
60%
40%

80%
60%
40%

80%
60%
40%

Base Colour

Tint
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MSWSA 2018 Branding Guidelines 10

Image Usage for Print & Digital

Imagery
• Photography/Stock imagery must relate to Lifestyle association with wealth, saving and financial growth.
• Currency shown in imagery should always be, South African Rands – ZAR
• Photography may be used as a background image provided a black foreground is applied at 70% Tint/  
 Transparency over the image
• Alternatively the image can be set to 30% Opacity (washout). 
• Illustration/ Iconography may be used in conjuction with photography/stock imagery.
• Vector artwork where possible.

Digital
• Photography/Stock imagery must relate to lifestyle association with aspiring African men and women,   
 wealth, saving and financial growth.
• Currency or Notes depicted must be of South African currency and denomination.
• Illustration/Iconography may be used in conjuction with photography/stock imagery.

MSWSA 2018 Branding Guidelines 11

Small Scale Branded Items and Giveaways

MSWSA 2018 Branding Guidelines 9

Illustration & Iconography

In a country with 11 o�cial languages, the best form of communication & 
representation of complex concepts is through icons & images. Icons & images 
transcend language barriers and allow us to define various elements of the 
communications strategy under the umbrella of a memorable icon.Illustration & Iconography
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MSWSA 2018 Branding Guidelines 13

Branding

Co-branding

FINANCIAL SERVICES
CONSUMER EDUCATION FOUNDATION

plan your financial future

Donor Tier 1

Donor Tier 2

MSWSA 2018 Branding Guidelines 12

Primary Branding
The primary branding for the project will be that of the National Treasury (NT), Financial Sector 
Conduct Authority (FSCA), Financial Services Consumer Education Foundation (FSCEF) and 
the National Development Plan (NDP). 

Secondary Branding 
Sponsors or partners will be allowed to bring in their own branding for their activities and 
programmes. 

Sponsors and partners will be allowed to place their branding material next to, without 
overpowering the primary branding at events prescribed by the Steerco.
 
Pre-approval of partner branding is required from the Steerco prior to the events taking place. 

Partners may under no circumstances use consumer financial education activities as a way to 
generate leads/sales. Failure to adhere to the above rule, will result in disqualification from the 
MSM initiative and jeopardises future involvement.

Branding

MSWSA 2018 Branding Guidelines 14

Email Signature Banner
All emails being sent from a MSWSA Committee 
member’s email address must conclude with this 
signature banner placed below their signature. 
The layout must be coded as close as possible to 
this illustration.

Digital Branding

www.mswsa.co.za
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MSWSA 2018 Branding Guidelines 16

This page illustrates what a Facebook page should look like with the MSWSA branding.

Social Media

Username

MSWSA 2018 Branding Guidelines 17

Banners & Outdoor Branding

  

FINANCIAL SERVICES
CONSUMER EDUCATION FOUNDATION

plan your financial future

We're bringing
Financial Education
to you!

FINANCIAL SERVICES
CONSUMER EDUCATION FOUNDATION

plan your financial future

 

professionals.

FINANCIAL SERVICES
CONSUMER EDUCATION FOUNDATION

plan your financial future

 

Take control of your

safe-guard your future.

Co-Branded Banners Key Message Banners

MSWSA 2018 Branding Guidelines 15

Breakfast Launch Invitation

Digital Branding
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Media Wall
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Banners & Outdoor Branding

Tear Drop Banners
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When applying MSWSA branding elements to websites & other online platforms, the following 
type face and colour guidelines are applicable.

EXO 2 - Font Family
Header 1 - Extra Bold
Header 2 - Bold
Header 3 - Semi-Bold Italic
Header 4 - Medium Italic
Header 5 - Regular Italic

Monetserrat (Webfont alternative to Gotham)

Paragraph - Regular

Web-Design & Development Guideline

HEX: #FABF22

80%
60%
40%

HEX: #FB7D49

80%
60%
40%

HEX: #69B9BB

80%
60%
40%

HEX: #7C411E

80%
60%
40%

Base Colour

HEX: #8CC63F

80%
60%
40%

Alpha
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Imali yami intuthuko yamiAppendix C:
Donation process to the Financial Services Consumer Education Foundation 




